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The WRAP programme

community
research

community
research

Set up
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Fieldwork
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Analysis & Reporting |

Comprehensive

kick off
meeting

WRAP design
and

recruitment

WRAP
not
used

Theme 1
Strategic Choices

2 week online forum

Theme 2
Decision Metrics and Weights

Detailed
deliberatio

Theme 3
Deep Dives Detailed
1 week online forum

Light
touch

Follow up review of Themes 1 & 2

Online focus groups

|
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Development
Analvsi of outputs
et e for each
theme
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10 participants felt
that the experience
exceeded their
expectations, with
one feeling that it met

their expectations

All strongly agreed or

agre

ed that:
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they enjoyed the sessions |

they were well or

ganised

they understood the
information provided
they felt able to have a

say

\
|
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Please bear in mind this is

qualitative research:

« Those who participated in this
research ‘opted in’ to the process
It could be that those who opted
into the process are different in
some way than other customers /
citizens.

. Itis also important to note, whilst
polling results have been reported,
qualitative research is not intended
to be statistically reliable and, as
such, does not permit conclusions
to be drawn the wider population.

- Quotes have been included to
illustrate particular viewpoints. The
views expressed do not always
represent the views of all those
who participated. Cambridge
quotes are shown in purple and
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Transparency and

engagement
to understand

context for and
impact of any
proposed changes
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3 different types of water
MEER -

Advanced Metering
Infrastructure (AMI)
“Dumb” “Smart capable” “"Smart”

Manual/Analogue Automatic Meter
Meter Reading (AMR)
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Referred to as ‘intelligent
technology’

Provides information at your
‘fingertips’

Has potential for educating about
behaviour — gives granular
information

Provides accurate billing and can
be used as a budgeting tool

communi
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The response to AMI

in the groups was
more positive than
- in the deep dives
 BUT the subject was
introduced in a
different way so it is
l‘h. not comparable
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The ability to target water
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highlighted by one $ "
participant but gave the ' $
‘impression to another that (+ $ $ (

they would be ‘pestered’
by the company
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Allowing customers
more control and
providing customers
with regular
information were also
felt to be positive
messages
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A similar proportion of
participants had an energy
smart meter as per the deep
dives research. Group
participants were more
optimistic generally about
behaviour change than in the
deep dives...and it should also
be noted that claimed
behaviour can be very
different to actual behaviours
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Participants

questioned how
customers will
change behaviour if
they are not all
metered in the first
instance?
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Concern about reliability of
supply of water from another
company

Felt strongly that this is a
temporary, stop-gap measure

Some concerns about
environmental control
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This option was viewed as
providing sufficient security and
control whilst being lower cost
than some of the other options.

However, there were some
concerns whether it would be
sufficient to provide for future
needs

%
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. One participant felt strongly that
Option D was preferable in order 8
to future proof the strategy

- This option also resonated with "%
others but they flagged concerns
about costs in the current climate
and the time it would take to get (
up and running g9 *
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